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Dogs vs. Cats

How much +|1ey miss you relative to the

time you are gone.
What They Y E

Think When You
Return

You can graph
anything

Oh, it's you
again. .‘.'. Cats

Who are you? —
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Were Gone
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DOGS:

THE CITIES WITH THE HIGHEST RATIO

OF CAT/DOG-FRIENDLY RENTALS

In 72 of the 100 largest cities, landlords are more likely to allow dogs

than cats. In many of the largest cities, where people live in close

quarters and space is tight - Chicago, Boston, and San Francisco, for
example - more rentals allow cats than dogs. By contrast, rentals in
smaller, less dense cities in the South and West - Reno, Bakersfield,

and El Paso - are more likely to allow dogs, and by a large margin.

DOG-FRIENDLY RENTALS

San Jose, CA I 84.1%
Reno, NV I 82.5%
Bakersfield, CA T 60.9%
El Paso, TX I . 6 0.2%
Corpus Christi, TX I 59.2%
Scottsdale, AZ I . 59.1%
Stockton, CA I . 58.3%
Boise, ID I . 58.1%
Fresno, CA I . 56.0 %
Santa Clarita, CA I . 55.99%

Methodology

To determine whether landlords prefer cats or dogs, we cataloged the

CAT-FRIENDLY RENTALS

Boston, MA

Plano, TX

Buffalo, NY

Chicago, IL

Oakland, CA

Minneapaolis, MN

Pittsburgh, PA

Milwaukee, WI

San Francisco, CA

Santa Ana, CA

70.0%

63.6%

60.2%

57.7%

56.8%

56.3%

56.3%

54.4%

54.4%

54.3%



Agenda

DFAP - Four important steps (Determine, Find, Analyze, Present)
Best Practices in Presenting Data - Features to Employ
Infographics

CityViz & ETSI-BC Collaboration - Sasha

Breakout Groups

Q&A

Next Steps

Conclusion

O N A WN =



The Important 4 Steps  Give context; make it look simple

D _ Determine What Castlegar Scores Compared to Average of All BVl Comnunities .
'AverageScore
you need and what TS
you need it for Mttt et pprtntes & Atiudes
Areas of strength
F - Flnd It (Or Create Conmunication & Connectivity Quality of Life

it)

Infrastructure & Business Services Education & Training

A - Analyze it

P - Present it ik L 5

Government & Organizations Leadership Teanwork & Networking




Some things to consider

1. Keep it simple (no acronyms, technical
terms)

2. Provide multiple ways of displaying data
1. Data
2. Graphs
3. Photos
4. Stories

3. Use anecdotes, humour and thought-
provoking questions

4. Frame your story with reference points &
context

5. Tell a compelling story - beginning to end -
explain what the data signifies
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Population Changes Over

Time Nelson Rossland E. Shore RDCK RDKB RDEK BC
Last 5 years (2011-2016) 3.3% 4.9% -4.6% 2.5% 1.0% 6.6% 5.6%
Last 15 years (2001-2016) 13.7% 2.3% -8.9% 5.1% -1.2% 7.4%  18.9%

Population Change - Last 5 & 15 Years (up to 2016 Census)
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Provide useful

comparisons

Growth in Number of

Residences Nelson Rossland E. Shore
Last 15 years (2001-2016) 15.9% 19.9% 8.9%
Last 5 years (2011-2016) 3.3% 15.7% 12.5%

Growth in Number of Residences - Last 5 & 15 Years (up to 2016
Census)

30.0%

25.0%

20.0%

15.0%

10.0%

5.0%

0.0%

-5.0%

19.9%
15.9% 15.79%
12.5%
8.9%
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W Last 15 years (2001-2016)




Growth in Number of
Residences Nelson Rossland E.Shore  RDCK RDKB RDEK BC
Last 15 years (2001-2016) 15.9% 19.9% 89% 13.4% 16.4% 19.4% @ 25.5%
Last 5 years (2011-2016) 3.3% 15.7% 12.5% 4.2% -0.7% 3.4% 6.1%
[ ]
P rDVI d e u Se u | Growth in Number of Residences - Last 5 & 15 Years (up to 2016
Census)
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Playing with Data
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Linking Data

-15.0%

Growth in Residences vs Growth in Population Over 15 years (2001-

201 6), Source Statisitics Canada Census
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Present data different ways
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C1 We collaborate and cooperate with

C2 Business and area groups/ sectors
have a voice in local government...

C4 On divisive community issues, there is
civilized debate, a good flow of info,...

C5 Businesses in the region jointly market
their products and services as a group,...

C6 Cooperatives or joint community
initiatives are encouraged and respected.

Section C - Cooperative Advantage

0.0 10.0 20.0 30.0 40.0 50.0 60.0 70.0 80.0

1 | | I Il Il

L

neighbouring communities.

C3 It is easy to find volunteers for
community projects.

5.4

AVERAGE

56.3




Reference
N0INts,
Animation,
& (all out

dlTOWS

Gut Check - Dirty Dozen - Comparison with
30 Community Ave. in Canada

0.0 100 20.0 30.0 40.0 50.0 60.0 70.0 80.0 90.0 100.0

A2 The community identifies and follows through on opportunities.

AS Citizens are motivated to learn new skills and to develop existing

ones.

A6 Successful businesses want to remain in the community.

B4 The community has a distinctive or unique brand or marketing
image.

C1 We collaborate and cooperate with neighbouring communities.

C2 Business and area groups/ sectors have a voice in local

government decisions (e.g. infrastructure, improvements,...

C5 Businesses in the region jointly market their products and
services as a group, locally and in other regions.

C6 Cooperatives or joint community initiatives are encouraged and
respected.

D3 There is a vibrant downtown centre or community core.

D6 There is a good up-to-date community vision or plan that leaves
room for opportunities and articulates the community’s values.

E2 There is a pool of talented leaders with skills available for
connecting and leading community projects.

F1Young adults (25-34) consider the area to be a desirable place to
live.

1
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From North Okanagan VitalSigns 2023 Report

GOAL 6 GOAL 15
e e Protect, restore and
Ensure availability and 7
8 . 8 promote terrestrial
sustainable management of
— ecosystems, forests, land,
water and sanitation for all. : e .
and biodiversity.
PLACE, usnCt
l 0 srilamc GOAL 16
N/A Ensure access to affordable, g 717 Promote peaceful societies,
reliable, sustainable and . accountable institutions, and
modern energy for all. access to justice for all.
:l‘uil AOR 160 GOAL 8 17 FARTNRSHIPS GOAL 17
e Promote sustained, inclusive  — Strengthen the means of
6,18,19 economic growth, full and 21 implementation and revitalize
productive employment the global partnership for

and decent work for all. sustainable development.

GOAL 9

Build resilient infrastructure, SUSTAl NABLE 4“;'
’ Sustainable ndustrization  DEVELOPMENT \J %™ tALS

and foster innovation.

20 vital Signs Report 2023 Visit globalgoals.org for more details.




10 — Importance to Employment (Ranked)

Listed as one of the top 5 factors around importance to employment

@18-34 @35+




Most Important Needs — Top 5 for Each Age Group

18-34
1. Work-Life Balance
2. Compensation and Benefits

3. Company Culture/ Social
Aspects of Work

4. Career Development and
Promotional Opportunities

5. Job Security

35+
Compensation and Benefits
Work-Life Balance

CLEE

Job Security
Flexibility

Company Culture/ Social
Aspects of Work




Use colours strategically/ Use simple questions
Negative: Positive Ratio

Most Common Words to Describe CF (pec. 2021
TRACT Survey of Managers/Supervisors)

Safe/ secure

u-ll
~

Outdoors/ activities
Facilities/Arena
Isolated/Remote

Aging/Outdated

N

Quiet

Friendly/ enjoyable

N

Community spirit



Find useful references; Highlight them

PQ 2016 (inc. sal. and comnissions)

ultipier (includes supplier and induced jobs)

58,141 anagement of companies
39,129 nance and insurance
40,142 Plofessional, scientific, and technical services

Health care and social assistance

Educational services

Arts, entertainment, and recreation

Retail trade (if wholesale trade included in this, 2.35x multiplier) this number jumps by 50%
Tfansportation and warehousing

Ngriculture, forest, fishing, and hunting

ve. of Utilities, Durable and Non-durable manufacturing

R R Vo VA ¥ S VS T RV R ¥ A 2 8



Highlig
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1.22X . .39X

Multiplier effect of one job using economic multipliers for different
industries (direct & indirect jobs created by 1 new job; Multipliers
ranged from 1.22x for retail to 7.39x for manufacturing & utilities)

Economic Policy Institute (EPI), 2019; and Statistics Canada, 2076



$500,000 - $1,133,245

Estimates of Total Economic Impact of 1 new resident earning median wages
($31,000) on local economy over 5 years (using 2 different approaches)




16X - 36X

Total Economic Impact of recruiting and retaining one new resident over 5 years
(Impact is Total Economic Impact/Median CEDEC 5 Yearly Salary of $31,000)




Don't forget intangible value; Use animation to pace presentaiton
Value of a New Resident

Tangible Value () Intangible Value (nhon $S)
e Salary e Volunteering
e Spending on Housing, e Energy
Food, Household, e Skills
Recreation, Services e Knowledge
e Lower dependency ratios, e Culture
more resilient community e Community Renewal
e Increased tax base e Diversity
e Stimulation of local -

businesses



Borrow infographics that relate to your subject; Use
camera tool on pdfs, print screen & free images

HOW CANADIANS SPENT THEIR MONEY IN 2019

Recreation
AVERAGE SPENDING ON GOODS AND SERVICES PER HOUSEHOLD 6.7%

Transportation 14.9% HOUSEhOId Opel'ations,

furnishings and equipment Clothing and
accessories ‘
4.8%

Tobacco, alcohol,
non-medical cannabis, and
games of chance

Health and
personal care
6.0%

2.9%

Shelter Total spending on Education and
- reading materials

29.3% goods and services 2.7%

$68,980

Miscellaneous
IS : 2.7%




Use the right kind of graph; highlight the trends; state the obvious

Mobilit\\by Age Group - Movers in Past Year in 2016 Census by Age - StatCan

35.09
— 25-29 year-olds 4x more likely to move
than 55-59 year-olds
25.0%
20.0%
16.2%
15.0% 141
13.0%
11.69 12.1%
10.9%
10.0
6.2% :
i I II 52I I R
0.0% I I II I I II I I
All 20-24 25-29 30-34 35-39 -54 55-59 60-64 65-69 70-

m Quebec mCanada



My assignment

- KkMC 38 - The
? Phoenix Issue

Browse KMC Issues / Browsing Kootenay
Mountain Culture Magazine

Kootenay Mountain Culture Magazine
rose up from the impacts of a global
pandemic and has launched the Winter

2020/21 edition. Appropriately, it’s the
“Phoenix Issue.”




The overall picture in our region

Kootenay Development Region - Net Migrants 2006-2019 -
Source: Province of BC

2500
2000

1500
1000
500 I

N
Y
,\9

W net_international_migrants  Minterprov_net  Mintraprov_net total_net_migrants




Net Total Migration to Kootenay Development Region
2001-2021 - Statistics Canada

Net Total Migration

2020-2021
2019-2020
2018-2019
2017-2018
2016-2017
2015-2016
2014-2015
2013-2014
2012-2013
201093

-3172 (IR0
2009-2010 NNNNNN] 607
2008-2009 ] 924
2007-200:. I ) 1704
2006-2007 ] 1624

2005-2006 119

2002005
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Make-up of Migrants to Kootenay Development Region - 2001-2021 - Stats Canada
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Nelson Mother Tongue - Top
Countries (Census 2016)

1 | German 140
2 | Russian 110
3 | Italian 85
4 | Dutch 50
5 | Cantonese 40
6 | Tagalog 40
7 | Punjabi 35
8 | Spanish 35
9 | Portuguese 30
10 | Japanese 20




What is t

ne story happening in your community/region?
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Kootenay International Students - Source Province of BC
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Beware of data (not checking into anomalies)

Selkirk College - International Headcount, Where Students are From (Oct. 31st of Each Yr.)

Country 2015 2016 2017 2018 2019
1| India 216 308 322 496 549
2 [ China 121 143 244 265 273
3 | Philippines 0 10 39 59 60
4 | Japan 61 46 37 35 20
5 | Viet Nam 1 1 7 20 15
6 | Korea, Rep. of 19 27 24 17 21
7 | Brazil 7 9 12 12 11
8 | United Kingdom 3 6 8 10 10







Using Infographics

PAKISTAN: 10,790

CHINA: 30,260

ERITREA: 7,025
u NIGERIA: 32,505

y

® DEASE LAKE

0.3%

Pmla.mkl‘ 0.1%

IMMIGRANTS AS A
PERCENTAGE OF

TOTAL POPULATION PER

PROVINCE: 2016

IMMIGRANTS TO BC: 1971~2019

60,000 .I . VICTORIA

BCIMMIGRATION DISTRIBUTION B
DEVELOPMENT REGION (2006-2019,

0.8%

D e ® PRINCE GEORGE
o R @ .

WHERE DO THEY
SETTLE IN BC?

Over the last 15 years,
87.3% of international immi-
grants coming to British
Columbia have landed in the
populated Lower Mainland,
which includes Vancouver. If
you account for the 9.4% of
immigrants heading to the
province's capital of Victoria
and the urban centres of the
Okanagan region, only 3.3%
of immigrants end upin the
province's rural regions.

0.9%
® CASTLEGAR



Punjabi

Portuguese

reratas
Loateent
fmdan
Fobouotos
Ugwrton.
Russian

A
Mapie amie
Calabrnra

WESTERN

German
English

Adg
%o
".r_(. Veleh
Tl ay

We
sr cf‘nMA.»
'© GERMANIC %,
L) Marathi

ERAANK
-

P
e P,

o
Mt (gt

INDO-
EUROPEAN

THE TREE
OF LANGUAGES




[]S8nc EAT: THE STORY OF FOOD
GiNNe SPECIAL EVENT PREMIERES NOVEMBER 2014

| Hungry*

| for More?

So s chef

.

! ERIC GREENSPAN
IS HUNGRY

} NEW SERIES
PREMIERING

| NOVEMBER 2014

on Gro.ss

IN 1492 COLUMBUS




OUR DWINDLING FOOD VARIETY

As we've come to depend on a handful of commercial
varieties of fruits and vegetables, thousands of heir-
loom varieties have disappeared. It's hard to know
exactly how many have been lost over the past century,
but a study conducted in 1983 by the Rural Advance-
ment Foundation International gave a clue to the

A CENTURY AGO Muskmelon
In 1903 commercial

seed houses offered Lett

hundreds of varie- ALee,

ties, as shown in this

sampling of ten crops.

v

Sweet corn

)
i
14

equals
the number
of varigties

sovears 17 @
LATER

By 1983 few of . ®
those varieties

were found in the n
National Seed 12
Storage Laboratory.*

8
@

*CHANGED (TS NAME IN 2001 TO THE NATIONAL
) 555 3

scope of the problem. It compared USDA listings of
seed sold by ¢ ial U.S. seed h

in 1903 with those in the U.S. National Seed Storage
Laboratory in 1983. The survey, which included 66
crops, found that about 93 percent of the varieties
had gone extinct. More up-to-date studies are needed.

;

Radish

Cucumber

JOHN TOMANIO, NGM STAFF. FOOD ICONS: GUICKHONEY
- RURAL ADVANCEMENT FOUNDATION INTERNATIONAL



Cool Ways to Present Data

https://ourworldindata.org/

https://www.census.gov/popclock/
https.//www.nationalgeographic.org/graphic/

Smart Draw https://www.smartdraw.com/infographic/examples/
$9.95/mo.

e 13 Infographic Maker Softwares Compared
https://blog.templatetoaster.com/infographic-maker-software-best/#




BC Community Info Tool (CIT

R

BRITISH
COLUMBIA

Community Information Tool

o https://communityinformationtool.gov.h.ca/cit-dashboard/public/search-communities

Login #)

Save As Create URL to a Community

COMMUNITY OVERVIEW

You are viewing the available data for Armstrong

Criteria Search
Regional District Census Subdivision Community
Al v Al ~ Amstrong

2016 Census Demographics - Armstrong

) Resetal

Provincial Pop Change %

5,114 I 5.9% 5.6%

Population Change %

49 43 $63,561 $69,995

Median Age Provincial Median Age ncom

ge Median Household Income Prov. Median H

2,290

Grade 12 and Under I Labou
53%

Employment Rate

7%

56%

Participation Rate

Key Sectors - Armstrong

North Okanagan Top 5 Industries (by 2 digit NAICs

Employment in Resource Sectors
code)

W Province Avg %

= . ..
0% 100% e R
# of Businesses

VIEW MORE DETAILED REPORTS FOR YOUR COMMUNITY:

Assets & Infrastructure Economic Social

Unemployment Rate

&

Labour Force - Armstrong

2,470,715 Labour Force by Industry

Province Labour Force

60%

Province Average
7%

Province Average

64%

Province Participation Rate

Connectivity - Armstrong ) T

Served
Based on Access 10 50/10 Mbps Internet Speeds

% Access to 50/10 Internet - Armstrong

Arwtrcng

] OOD/U Spallumcheen

Select a Regional District or Census Subdivision to see
the % of Rural Communities Served

BB 2022 TR Tom 812022 Microsak Corporstion Terms Sib



Check out Dashboards - cityviz.(a

https://data.investkelowna.com/economic-indicators

ECONOMIC INDICATORS

Population Growth

ft 2.6%

The total population of Central Okanagan in 2021 increased
from previous year by 2.6% to 229.401

Overall population growth in Central Okanagan

2021 228 401

2020 223,626

e 50k 100k 15ek 200k

Population growth (percentage)

|
West Kelowna

Tsinstikeptum 18
Tsinstikeptun 9
Peachland

Lake Country
Kelowna

Central Ckanagan J

Central Okanagan

Building Permits

Populal

OVERVIEW

Unemployment Rate

6.9%

The unemployment rate in Jan 2022 in Kelowna CMA increased
from previous month by 1.7 percentage points

Labour force (three-month moving average)

Labour force 112,508

Employment

164,700

L S0k 10ek

Start of pandemic

\ 4,.-/”\,\11“

]
2016 018 220 2022

Business Licenses

Building Permit:

ECONOMIC INDICATORS ~ REGIONAL PROFILE ~

Housing Starts

1 30.0%

Total housing starts in December 2021 in Kelowna increased
from the previous month by 30.0%
Housing starts by type of dwelling

Nov 2021 § m

Dec 2021 w8

Median New Home Price

REAL ESTATE ~ EXPLORE DOWNLOADS ~

@BrPoF O Bword O BPowerPoint

Download reps

Average Rent

f 0.4%

The average rent of a two bedroom unit increased by 0.4% in
the last year, with average vacancy rate of 2.1%

Average rent trend

Vancouver
Toranto
Kelowna

Calgary

Airport Passengers




Conclusion/ Q & A

Mike Stolte - mstolte@the CIEL.com
www.theClEL.com

ETSI-BC
CFDC East Kootenay



